
10A NCAC 29C .1106 STANDARDS AND REGULATIONS FOR ADVERTISING SIGNS 

The following design standards and regulations shall control the erection of all advertising signs: 

(1) Outdoor advertising structures or billboards shall only be permitted in the secondary business and 

industrial zoning districts. One structure shall be permitted on each lot of 100 feet with one 

additional structure being permitted for each additional 100 feet of lot frontage. Billboards shall be 

considered as principal uses of land and shall meet all open space and other Butner zoning and 

development requirements. 

(2) Billboards or advertising structures may be illuminated, provided no flashing or intermittent 

illumination shall be used and such illumination confined to the area of the sign to avoid glare or 

reflection into any portion of a street or other property. 

 

History Note: Authority G.S. 122-95; 143B-10; 

Eff. March 21, 1980; 

Pursuant to G.S. 150B-21.3A, rule is necessary without substantive public interest Eff. August 24, 

2019. 

 


